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CAP NHAT CHO ADS THOI Al

Muc luc

HUONG DAN GOOGLE ADS

Ban d6 Google Ads 2026 — thoi Performance Max & Al Bidding chiém wu thé.

Google Ads 2026 — vi sao khac trudc

Performance Max, Al Max, Smart Bidding

Setup an toan cho nguwei méi

Chuong quan trong nhat — tranh "dét tién"

4 loai chién dich & khi nao dung

Search, Performance Max, Shopping, Display

Viét quang cao & chgn audience

Copy ads, audience signals, first-party data

Smart Bidding & ngan sach

Chién lrgc gia thau, phan b6 budget

Do lvong & t6i wu thuc chién

Poc s6, téi wu hang tuan ding céach

Sai lam "dét tién" & 19 trinh 90 ngay

Canh bao + ké hoach thuc té
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Nhip AI CHUONG 1 - GOOGLE ADS 2026

CHUONG 01 ,0

Google Ads 2026 — vi sao khac
truwédc?

Canh b&o: nhiéu "khda Google Ads" trén mang van day theo 2020-2022 — da 16i thoii

nghiém trong.

Google Ads 2026 khac h&n 3-5 nam trwéc. Ly do chinh: Google da don luc vao Al & automation —
Performance Max thay Smart Shopping, Al Max cho phép Search khéng can keyword, Smart Bidding thay

manual bidding & hau hét tai khoan. Hoc theo "khéa ci" sé lam ban di nguoc hé théng & tén tién.

| 3 thay déi I&n nhat ban phai higu

Performance Max (PMax) da tré thanh "nhan vat chinh". bau 2026, PMax chiém khoang 62%
click toan Google Ads. Bay khéng con la campaign "phu” — né la core cta hau hét tai khoan hiéu

qua.

° Al Max — Search khéng can keyword. Cudi 2025 Google ra mat Al Max: chi can landing page +

budget + goal, Gemini Al tv lo keyword, ad copy, sitelinks. D40 16n 20 nam SEM truyén thdng.

Broad Match + Smart Bidding la combo t6t nhat. Nam 2020 chuyén gia khuyén Exact Match.
Nam 2026, ngwoc lai: Broad Match (két hop Smart Bidding & negative list) cho két qua tot nhat &
hau hét account.

i\ CANH BAO "KHOA GOOGLE ADS CU" — PANG GAY HAI

NEu khoéa nao con day: chia hang tram ad group nho, dung Exact Match la chinh, manual CPC tlrng
keyword, copy ads "x3 quality score bang tir khoa trong title" — day la cach 2018-2020. Hién da di
ngwoc logic Smart Bidding & gay két qua té. Hoc cudn nay theo 2026, khéng phai 2018.
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Nhip Al

CHUONG 1 - GOOGLE ADS 2026

| Logic m&i — ban cho Al gi, Al cho ban két qua

2026, Google Ads khéng con la game tinh chinh tht cong tirng bid & tirng keyword. Bay gio la game

cung cap div liéu & tin hiéu chat lwong cho Al. Al lam phan khé. Ban lam phan chién lwoc.

@

Cii: kiém soat chi tiét
Tuw bid tirng keyword, viét 10 phién ban ads, exact

match... — tén cong, hiéu qua giam.

Cot 16i: conversion tracking

Smart Bidding can 30-50 conversions/thang dé

hoc hiéu qua. Tracking sai = Al hoc sai.

© Muc tiéu cudn nay

151

MGi: cho Al input tot
Cung cép goal rd, conversion data sach, audience

signals, creative da dang. Al t6i wu.

A

A

bRl

First-party data la "moat"
Doi thi mua cung keyword, nhwng ho khong cé

di liéu khach ctia ban. D6 l1a loi thé.

Cho nguoi ma@i day du kién thirc dé: (1) setup an toan khong dét tién, (2) chon ding loai

campaign cho viéc ctia minh, (3) hi€u Smart Bidding du dé dung dung cach, (4) t6i wu thwc té 90

ngay dau. KHONG day "trick" lach hé théng — chi phwong phéap bén viing.

Bai tap Chuong 1

NéEu ban da/dang chay Google Ads, ghi ra: ban dang dung chién lwgc bidding nao? Manual CPC

hay Smart Bidding? Day la di€ém xuat phat dé danh gia cach ban dang lam cé hop 2026 khong.
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Nhip AI CHUONG 2 - SETUP AN TOAN

CHUONG 02 ,

Setup an toan cho ngwoi moi

02

Chwong QUAN TRONG NHAT — setup sai trong 30 phut c6 thé mét vai triéu trong 1
ngay.

90% trird'ng hop "dot tien" Google Ads xay ra trong tuan dau tién vi setup sai. Poc ky chwong nay trudc

khi bat quang cao dau tién — né clru ban tir vai tram nghin dén vai chuc triéu déng.

| 10 viéc PHAI Iam truéc khi bat ads

it budget DAILY tdi thi€u. Bat dau véi 200-500k/ngay cho test, khong phai triéu/ngay. Ban c6

thé tang sau khi biét hiéu qua.

B Setup conversion tracking PUNG TRUO'C. Khong track conversion = Al mu, dét tién vé ich.

Dung Google Tag Manager hoac Google Tag (gtag.js).

e

Cai dat thanh toan gi&i han. Dung thé cé han mdrc thap / vi do. Tranh thé tin dung han mic cao

trong thang dau.

Bat conversion tracking sw kién c6t 16i: mua hang, gtri form, goi dién. Blrng track "view page"

— do la vanity metric.

Tao negative keyword list ban dau: "mién phi", "free", "tai", "torrent", "viéc lam" (néu khong

tuyén dung). Chan traffic khdng cé gia tri.

Setup audience exclusion: loai trir khach da mua khéi campaign mai (ti€t kiém tién, tranh chay

lai v&i nguoi da chuyén doi).

Chon location TARGETING cu thé. "Viét Nam" rong quéa. Chia theo Ha Néi / HCM / Ba Nang néu

can thiét.

Tat "Search Partners" & "Display Network" trong Search campaign. Tranh chay lan sang noi

khong kiém soat dworc trong thang dau.

Chon ngdén ngir Tiéng Viét + Tiéng Anh (néu khan gia cé dung ca 2). birng chi Tiéng Viét —

nhiéu nguoi Viét search ti€ng Anh.

I[N Dat lich theo doi: 2 lan/ngay trong tuan dau, check spend & performance. Birng "set & forget"

thang dau.
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Nhip Al CHUONG 2 - SETUP AN TOAN

| Conversion tracking — trai tim cua Google Ads

Khong cé di¥ lieu conversion chinh xac, Google Ads khéng thé hoat dong hiéu qua trong 2026. Smart

Bidding can it nhat 30-50 conversions/thang dé hoc. Setup tracking ngay tlr ngay 1.

Pinh nghia "conversion" rd rang: mua hang, gtri form, goi dién, dang ky. Moi céi c6 gia tri khac

nhau — gan gia tri cu thé (vd: mua hang = gia don, form = 100k gia tri lead).
a Cai Google Tag trén trang xac nhan / trang cadm on. Test bang Google Tag Assistant.

Setup Enhanced Conversions néu co thé — gi di¥ liéu khach (email, phone da hash) vé
Google. Tang dé chinh xac tracking 5-15%.

° b¢i 7 ngay sau khi setup méi bat ads. Verify tracking hoat ddng ding v&i traffic that (organic,
direct) truéec.

i\ "BAY" PHO BIEN NHAT VOI NGUOI MOI

Bat quang cao NGAY trong ngay tao tai khoan, chua setup tracking, dung setting mac dinh Google goi y
(vOn rét rong dé toi da hoa spend), budget qua cao "thtr cho biét". K&t qua: 24-48 gi& mat vai triéu,
khong c6 conversion nao, khéng hi€u vi sao. Bay la vling tén tién nhat.

® Quy tic 80/20 setup

80% két qua Google Ads dén tir setup dung + conversion tracking sach. 20% con lai la t6i wu
copy, audience, bidding. Ngu&i méi hay lam ngwoc — voi bat ads, dan keyword, viét copy gap.

Pau tw 1-2 ngay setup k¥ ti€t kiém hang tuan "dot tien" sau do.

Bai tap Chuong 2

In ra checklist 10 viéc & trang trwdc. Danh dau cai nao ban da lam / chwa lam. CHUA bat ads
cho dén khi da 10 dau tick.
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Nhip Al CHUONG 3 - 4 LOAI CHIEN DICH

CHUONG 03 ,0

3
4 loai chién dich & khi nao dung

Chon dung loai campaign cho muc tiéu — khong chay "Performance Max la du" cho
moi thir.

| Ban do6 4 loai chinh trong 2026

Search Campaign COT LOI CHO NGU Ol MOl

Hién khi user search Google. Intent rd rang nhat — ho dang tim gi d6. Phu hop dich vu, B2B, san pham
c0 search intent ro.

Ngudi méi nén bat dau & day — dé kiém soat, dé hiéu ROI. Khi quen m&i mé& rong.

Performance Max (PMax) CHIEM 62% CLICK 2026

Al campaign chay trén Search, Display, YouTube, Gmail, Maps cung lGc. Ban cung cap assets (text, anh,
video), Al t mix & match.

Manh nhét khi c6 conversion data di (30-50/thang). Ngu®i méi chwa cé data — bat dau Search trwée.
Shopping Campaign CHO E-COMMERCE

Hién san pham + gia + anh trén Google Search & Google Shopping. Bat budc c6 Merchant Center +
product feed.

Setup phtrc tap hon — can product data ding & cap nhat. Cwc manh cho shop online théat.

YouTube / Display Campaign CHO BRAND AWARENESS

Video ads trén YouTube + banner trén website partner. Phu hgp brand building, khdng phai ban hang truc
tiép.

birng ky vong conversion truec tiép nhuw Search. Do bang impressions, brand search lift.
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Nhip Al CHUONG 3 - 4 LOAI CHIEN DICH

| Chon campaign theo muc tiéu

Muc tiéu Campaign nén bit dau

Dich vu B2B, agency, consultancy Search (intent rd)

E-commerce c6 shop online Shopping + Search

Shop online + ngan sach lon + da cé Performance Max

data

San pham/dich vu m@i — brand YouTube + Search nhd

awareness

App mobile App Campaign (chuyén biét)

Phong kham, nha hang, dich vu local Search + Local campaign + Google Business Profile

| Al Max — campaigh mé&i 2026 dang theo doi

Cubi 2025 Google ra Al Max: Search campaign khong can keyword. Chi can landing page + budget +

goal, Gemini Al ty lo moi thtr. Hién da c6 & céac tai khodn North America, dang mé rong.

KHI NAO NEN THU AI MAX
Chi khi: (1) tai khoan da c6 Search campaign chay >3 thang véi conversion data sach; (2) ban hi€u ro
business model & cé thé danh gia két qua; (3) cd ngan sach test riéng (khéng phai budget chinh). Nguoi

m@i chwa nén thtr — qua tw dong, kho kiém soat hoc hoi.

® L6 trinh campaign cho ngui méi

Thang 1-2: Search campaign duy nhéat, ngan sach thap, hoc cach hoat dong. Thang 3-4: néu co
data tot, thém Shopping (néu e-com) hodc Performance Max. Thang 5+: tly muc tiéu, mé rong

YouTube/Display cho brand awareness. Dirng chay 4 loai cuing lic thang dau.

Bai tap Chwong 3

Theo muc tiéu kinh doanh ctia ban, chét 1 loai campaign dé bat dau. Ghi rd ly do chon (theo bang

trén). Bay la chi€n dich dau tién ban sé lam.
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Nhip AI CHUONG 4 - ADS & AUDIENCE

CHUONG 04

Viét quang cao & chon audience

Cho Al input chat lwvgng — day la viéc ban con kiém soat dwoc trong thdi Smart
Bidding.

| Search Ads — Responsive Search Ads (RSA)

2026, Google chi con 1 dang Search Ad: Responsive Search Ads. Ban nhap t6i da 15 headline + 4

description, Al tw mix & match theo tirng auction.

15 headline (mdi cai <30 ky tw): da dang angle — gia, lgi ich, USP, social proof, urgency, brand

name. Khoéng lap y.
a 4 description (méi cai <90 ky tw): mo ta gia tri + CTA rd. Khéng nhdi tir khoa.

Bat budc thém assets: sitelinks (4-6), callouts (4-6), structured snippets, call extension, location

extension. Tang CTR dang ké.

o "Ad Strength" target = Excellent truéc khi launch. Pa dang angle, du assets, c6 tir khéa chinh
trong vai headline.

| Performance Max — Asset Groups

PMax khong c6 "ad" — ban cung cép asset group: anh (=4), video (=1), headline (5+), description (5+),

logo, CTA. Al ty tao ads cho tirng kénh (Search/Display/YouTube/Gmail).

QUY TAC CREATIVE CHO PMAX 2026
Cang nhiéu & da dang asset, Al cang t6i wu tot. T6i thi€u: 5 anh khac nhau (san pham + lifestyle +
close-up), 2-3 video (15s, 30s), 10+ headline ngén (<30 ky tw) phd nhiéu angle. Asset kém chét lwgng =

PMax két qua kém.
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Nhip AI CHUONG 4 - ADS & AUDIENCE

| Audience signals — quan trong hon keyword

2026 cookieless, Google don trong tam vao first-party data & audience signals. Day la vung ddi tha

khong copy dwoc — ho cé thé mua cung keyword, nhwng khong cé di liéu khach clia ban.

Customer Match: upload list khach that (email, phone) — Google match véi user — Al biét "khach
clia ban trong thé nao" - tim khach twong tw (lookalike).

a Website visitors: remarketing nguoi da vao site nhwng chwa mua. CPC thudng ré hon nhiéu,

conversion rate cao hon.

In-market audiences: Google c6 san — nguwdi dang "trong giai doan mua” theo nganh (vd: "dang

tim xe may", "dang lén ké hoach du lich"). Chon audience hop ngach.

° Search Themes cho PMax: m&i 2025 — nhap "themes" mo ta khach cua ban (vd: "yoga cho me

bim sira") — PMax dung lam signal.
| Dung Al viét ads — diing cach

» PROMPT MAU

Viét 15 headline (méi =30 ky tu) + 4 description (m6i =90 ky tu)

cho Google Search Ads ban [san pham] giad [X] cho khach [Y] & Viét Nam.

ba dang angle: gia, loi ich, USP, social proof, urgency.

Tiéng Viét ty nhién. Khong phéng dai sai su that. C6 CTA ré & vai headline.

® Quality Score 2026 van quan trong

3 yéu t6 Quality Score: (1) Expected CTR — copy c6 hap dan khong, (2) Ad Relevance — copy
c6 khép voi tr khda & intent, (3) Landing Page Experience — trang dich c6 khép ads, tai

nhanh, mobile-friendly. QS cao — CPC thap hon, position cao hon. Dau tw ca 3 yéu t6.
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Nhip AI CHUONG 5 - SMART BIDDING & NGAN SACH

CHUONG 05

Smart Bidding & ngan sach

Phan phtrc tap nhét v&i nguoi méi — nhung hi€u dang ti€t kiem hang triéu
dong/thang.

| L6 trinh Smart Bidding theo lwg'ng conversion

Tinh trang conversion Chién luvgc bidding nén dung

0 conversion (tai khoan mai) Maximize Clicks ngén han dé tao data ban dau
5-30 conversion/thang Maximize Conversions (khong target) dé tich data
30-50 conversion/thang Target CPA — dat mirc CPA mong mudn

50+ conversion/thang v@i gia tri khac Target ROAS — t6i wu theo doanh thu

nhau

E-commerce c6 gia tri da dang Maximize Conversion Value

i\ SAI LAM VOI SMART BIDDING
(1) Chuyén Target CPA qué s&m khi chwa du data — Al restrictive, it impression, két qua té. (2) Dat CPA
target qua thap so v&i thue t€ — Al khong bid duorc, traffic gan nhw zero. (3) D6i target/budget qua
thuérng xuyén (mdi vai ngay) — reset learning, Al khéng kip t6i wu.

Quy tic thay d&i an toan

bat target trong 10-20% cua hiéu suat hién tai. Néu dang CPA 100k, target nén 80-110k, khdong
phéi 50k.

Do t6i thiéu 7 ngay gilra cac thay doi Ién. Learning period can thoi gian.

Pirng doi budget >20%l/lan. Tang/gidm dan — khdng nhay gap doi/giam mot nira.
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Nhip AI CHUONG 5 - SMART BIDDING & NGAN SACH

| Phan b6 ngan sach thwc té cho nguwei méi

Ngan sach quang cao Viét Nam thudng nhd hon US/EU. Pay la goi y theo quy mo:

Ngan sach/thang Phéan bo goi y

3-5 triéu 1 Search campaign duy nhat. Test 4-6 tuan. Khong split nhiéu.

5-15 triéu 70% Search + 30% Retargeting. Bat dau Shopping néu e-com.

15-50 triéu 50% Search + 30% Shopping/PMax + 20% Retargeting + brand

50+ triéu Phan bo theo funnel: TOFU (awareness) / MOFU (consideration) / BOFU

(conversion)

| Quy tic "ngan sach an toan"

Daily budget = monthly budget + 30.4. Google c6 thé spend >2x daily budget trong ngay cao
diém, nhwng khdng vwrot monthly cap.

a Ptrng all-in 1 ngay. 5 triéu/thang = ~165k/ngay — khdng phai "d6t 5 triéu hom nay xem c6 hiéu
qué khoéng".

Pé 10-20% ngan sach danh cho test. Audience mai, copy mai, kénh méi — dirng dén 100% vao
cai dang chay.

® Nguyén tic "test - learn - scale"

Tuan 1-2: setup nhd, hoc cach hoat dong. Tuan 3-4: xac dinh cai dang work. Thang 2: scale cai
work, cat cai khong. Thang 3+: m@& rong & thir kénh mai. Birng scale qua nhanh — Smart

Bidding can thoi gian relearn khi tang budget >20%.

Bai tap Chuong 5

Theo ngan sach thuc té ctia ban, ghi ra: (a) chién lugc bidding bat dau, (b) daily budget, (¢) phan

bd campaign. Pay la ké hoach dé bat dau setup.
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Nhip Al CHUONG 6 - DO LUONG & TOI UU

CHUONG 06

Po lwéng & t6i wu thwe chién

M¢& data ding cach — dirng phan doan bang cam xuc.

| 6 chi s6 dang theo doi (dirng theo doi tat ca)

Chi s6 Y nghia & mifc t6t

Impressions S6 lan quang céo hién thi. Qua thap = audience hep / bid thap / budget can.
CTR (Click-through rate) % nguoi thdy ads roi click. Tot: >3% Search, >0.5% Display.

CPC (Cost per click) Gia trung binh méi click. Phu thudc nganh — so sanh véi benchmark nganh.
Conversion Rate % nguoi click rdi chuyén déi. Tét: >3-5% cho B2C, >1-2% cho B2B.

CPA (Cost per Chi phi c6 1 conversion. So v@i gia tri conversion clia ban.

acquisition)

ROAS Doanh thu / chi phi ads. ROAS 3-5 thuwdong lanh manh cho e-com.

| Routine t6i wu hang tuan (45 phuit)

10 phuat: check overall — spend / impressions / conversions c6 6n khéng?

10 phit: mé Search Terms report — chan keyword khong lién quan (negative).

10 phat: review ad performance — déi 1-2 headline yéu, thém assets mai.

10 phuit: check landing page — bounce rate, conversion rate. C6 van dé ky thuat?

5 phut: ghi 1 hanh dong chinh cho tuan sau. Blrng doi 10 thir — doi 1 thr & do.
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Nhip AI CHUONG 6 - DO LUONG & TOI LU

| T6i wu c6 nguyén tic — dirng "fiddle”

Sai lam phd bién: vao tai khoan mdi ngay, déi nhidu thtr vi "hém nay xau qua". Pay la cach pha Smart

Bidding — Al khong kip hoc, hiéu qua giam.

Pei it nhat 7 ngay sau thay doi Ién trvée khi danh gid. Smart Bidding can data.

Poi 1 thir mét luc. DG6i budget + bid + audience cung lic = khdng biét cai nao anh hwdng két qua.
So sanh giai doan dai. Khong nhin 1 ngay té réi panic. Xem 7-day rolling average.

° Cudi tuan | 1€ cé6 dao dong I&n. Birng voi két luan. Che chu ky tuan hoan chinh.

| Poc Search Terms Report — "vang" cua Google Ads

Search Terms hién ttr khéa that ngwei dung da g6 khi triggered ads cua ban. Pay la bao cao quan

trong nhat cho Search campaign.

Méi tuan mé 1 lan. Filter theo: impression cao + conversion thap.

Thém negative cho cum khéng lién quan — vd ban ban nha, query "thué nha" khéng phu hop.
Tim "winner" mé&i — cum co6 conversion cao nhwng impression thdp — ¢ thé tach ra campaign

riéng.

Bai tap Chuong 6

Pat lich 1 budi sang/tuan (45 phut) dé lam routine t6i wu. Birng lam rai rac ca tuan — focus la

chia khoa.
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Nhip AI CHUONG 7 - SAI LAM & LO TRINH

CHUONG 07 ,0

7
Sai lam "dét tién" & 16 trinh 90 ngay

10 sai lam t6n tién nhat + ké hoach 3 thang dau thuc té.

| 10 sai Iam "dét tign" phé bién nhat

Bat ads chwa setup conversion tracking. #1 sai lam — Al khéng c6 goal, d6t budget vo ich.
Budget qua cao thang dau. "Thir cho biét" v&i 5 triéu/ngay — mat nhanh khong hiéu ly do.
Khong c6 negative keywords. Traffic khong lién quan an budget.

Bat ca Search + Display + Search Partner trong 1 campaign. Khong kiém soéat dwoc kénh nao

ton tién.

Poi target/budget qua thwong xuyén. Reset learning Smart Bidding.

Landing page té. Tai chdm, khdng match ads, khdng CTA r6. Conversion rate <1%.

Chay Performance Max khi tai khoan chwa da conversion data. PMax can data dé hoc.
Target CPA qua thap. Al khong bid dwoc, khong cé traffic.

Quén loai trir khach da mua. Chi tién chay lai véi ngudi da chuyén doi.

j—

Khéng c6 brand campaign. Ddi thi bid trén brand ctia ban - mat khach tw nhién.

| L6 trinh 90 nhgay cho ngw®i méi

Giai doan Muc tiéu & viéc lam

Théang 1 Setup: tracking, 1 Search campaign nho, negative list. Hoc routine t6i wu hang tuan.
Théang 2 Co data conversion. Chuyén sang Maximize Conversions. Thém Retargeting.
Thang 3 DU 30+ conversion — Target CPA. Can nhac thém PMax / Shopping. Danh gia & lap

ké hoach quy 2.
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Nhip AI LOI KET

HOAN THANH

Google Ads 2026 — game cua data &

chién lwoc

Ban vira di qua 7 chwong — tlr hi€u thay doi 2026, setup an toan, 4 loai campaign, ads & audience,
Smart Bidding, do Iwdng, dén sai lam pho bién. Google Ads khdng phai "bat la cé khach" — né la ky

nang tich Ifly. Nguwoi lam 6-12 thang ky luat vieot xa nguoi chay thir vai tuan réi bo.

| Bon diéu c6t 16i mang theo

(J Setup an toan truéc g Cho AI input chat hrgng

Tracking + budget + negative triwdc khi bat ads. Conversion sach, audience signals, creative da
dang.

& Kién nhan véi Smart Bidding 1| Po hrong c6 nguyén tac

Doi 7 ngay, doi 1 thir mét ldc. 6 KPI quan trong, routine 45 phut/tuan.

Google Ads 2026 khong thwéng nguoi cham "fiddle". N6 thwéng nguoi co
chién lwoc & data tot. Lam it hon, lam diang hon.

NhipAl

Chiic ban ROAS cao & khach hang déu! »/

Tai liéu dwoc NhipAl bién soan dé chia sé mién phi cho cdng dong.
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