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CAP NHAT CHO META ADS 2026
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Nhip AI CHUONG 1 - FACEBOOK ADS 2026

CHUONG 01

Facebook Ads 2026 — vi sao khac

01

tréc?

Hiéu 3 bwdc ngoat Ién clia Meta Ads — dé khdng hoc theo "khoa ¢l da 16i thevi.

Facebook Ads 2026 da khac han 4-5 nam triede. Ly do chinh: 3 buéc ngodt lién tiép — iOS 14.5 (App
Tracking Transparency, 2021), shift sang Advantage+ Al (2023-2024), va Meta g& Detailed Targeting
Exclusions (thang 3/2026). Két qua: Meta Ads bay gi¢’ la game cua Al, signal & creative, khdng phai
micro-targeting.

| 3 thay déi I&n nhat ban phai higu

Advantage+ Audience & ASC tré thanh chuan. Nam 2020 chuyén gia khuyén chia 10-20 ad set,
moi cai nham 1 interest hep. Nam 2026, broad targeting + Advantage+ thuéng virgt narrow
targeting 14-20%.

a iOS 14.5 & cookie deprecation pha v tracking truyén théng. Attribution Meta béao céo thap
hon thuc t& 20-40%. Conversion API (CAPI) gan nhu bt buéc — khéng cé CAPI = mu.

Creative tr¢ thanh "targeting" méi. Meta dung ndi dung creative dé hiéu khan gia thay vi

interest manual. Creative chat livgng kém = khéng matter audience gidi c& nao.

i\, CANH BAO "KHOA FACEBOOK ADS CU" — PANG GAY HAI
Né&u khoa con day: chia 15-20 ad set nhd, mdi ad set nham 1 interest hep, lookalike 1%/2%/3% riéng,
CBO chia chi tiét — day la cach 2018-2021. Bay gi¢ fragmenting budget = khéng ad set nao thoat

learning phase = dot tién vo ich. Hoc cu6n nay theo 2026.
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Nhip AI CHUONG 1 - FACEBOOK ADS 2026

| Logic m¢&i — feed Al signal chat lwong

2026, Meta Ads khong con la game tinh chinh interest tirng centimet. Bay gio' la game cung cap

signal & creative chat lwgng cho Al. Al lam viéc t6i wu héa. Ban lam viéc chién lwgc.

@ I?;f?l

Cii: micro-targeting Mpoi: signal-based
Chia interest hep, narrow age, narrow location, Conversion data sach, CAPI sach, broad
chia nhiéu ad set nhéd — tén cong, hiéu qua giam. audience, dé Al optimize. Hop nhat ngan sach.

E A\

Creative la chién truong chinh First-party data quy hon vang
15-50+ creative da dang, refresh 2-3 tuan. UGC Customer list, pixel data, CAPI events — d6i tha
organic vurgt agency polished 40%. khéng copy dugrc.

© Muc tiéu cudn nay

Cho ngu&i m@i day du kién thirc dé: (1) setup an toan khong bi ban tai khoan (van dé Ién & VN),
(2) hiéu BM/Pixel/CAPI du dé tracking dang, (3) chon structure phu hop (Advantage+ vs Manual),

(4) 1am creative khéng kém agency, (5) optimize 90 ngay dau thuc t&. KHONG day "trick" lach
policy.

Bai tap Chuong 1

Néu ban da chay Facebook Ads, ghi ra: ban dang chia bao nhiéu ad set? Moi ad set spend bao

nhiéu/ngay? Néu >5 ad set & moi cai <500k/ngay — day la dau hiéu fragmentation can stra.
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Nhip AI CHUONG 2 - TRANH BAN TAI KHOAN

CHUONG 02 ,

02
Setup an toan & tranh ban tai khoan

Vé&n dé BAC THU & Viét Nam — bi ban Business Manager / ad account la tén that I&n

nhat, khdng phai ngan sach ads.

Khac Google Ads, Facebook/Meta cé hé thong chéng vi pham rat "nhay". Hang ngay c6 hang nghin tai
khoan VN bi ban — nhiéu khi khéng vi pham c6 y ma do setup non kinh nghiém. Bi ban = mat pixel

data, audience, history, doi khi tién trong tai khoan. Day la rti ro I&n nhat, dat lam chwong 2.

| 51y do phé bién nhét bj ban & Viét Nam

Tai khoan FB ca nhan méi + chay ads luén: khong cé history activity, Meta nghi ngo. Nén dung

tai khoan FB cii =6 thang c6 twong tac binh thuwong.

Vi pham policy vé san pham: ban TPCN v@i claim chira bénh, san pham before/after sai chuan,
weight loss "than ky", crypto, "kiém tién online dé". Bay la ly do #1 bi flag.

Hinh anh vi pham: anh nguoi gan khoa than (ké ca underwear/swimwear san pham),

e

"before/after" body, claim y khoa, target nhay cam (can nang, da liéu).

Hanh vi dang ngo: dang nhap tlr nhiéu IP/quéc gia khac nhau, déi payment method lién tuc,

chargeback giao dich, tao nhiéu BM/ad account cung lUc.

Landing page vi pham: trang dich khéng c6 lién hé r6, khong SSL, redirect lung tung, content

khac v&i ads — Meta crawl thay la flag.

i\ PAC BIET CANH BAO — NGANH NHAY CAM
Mot s6 nganh cwe dé bi ban du lam ding: TPCN, m§ phdm c6 claim, dich vu y t&, weight loss, lam dep
can thiép, kinh doanh tai chinh/dau tw, crypto, "khéa hoc lam giau". Néu kinh doanh nganh nay — can

ki€én thirc nang cao vé compliance, khdng phai doc cuén nay la da.
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Nhip AI CHUONG 2 - TRANH BAN TAI KHOAN

| 10 vigc PHAI 1am trwérc khi bat ads

Dung tai khoan FB ca nhan uy tin: =6 thang tudi, cé ban be that, hoat dong binh thuong. Tranh

acc mai tinh.

Setup Business Manager (BM) dung cach: 1 admin chinh, verify business, thém Page chinh

thirc. Blrng tao 5-10 BM ma@i cung luc.
Verify domain ngay tir dau — dac biét quan trong cho conversion campaigns hau iOS 14.5.

Pixel + CAPI setup TRUWO'C khi bat ads. Tracking sach = Al hoc ding. Sé& chi tiét & Chwong 3.

Budget thap tuan dau: 200-500k/ngay test. Birng don 5 triéu/ngay "thr cho biét" — vira rui ro

ban vira dot tién.

boc ky Meta Advertising Policies cho nganh cla ban. Bac biét: Restricted Content, Prohibited

Content. Ty danh gia san pham co roi vao nhém rdi ro khong.

Tranh cac tir "trigger” trong copy: "khdi 100%", "giam can than ky", "kiém tién dé

, "you" trong

°°

personalize (target tam ly — Meta cam).

Landing page chuyén nghiép: SSL, contact info rd, content match v&i ads. Cai Facebook Pixel +

thé verify trén trang.

Pang nhap tlr 1 IP/thiét bi 6n dinh: déi IP lién tuc (VPN, network cong cong) la red flag.

il Néu bi disable, KHONG véi tao BM/acc m&i. Appeal trvdc qua Business Help. Tao acc moi

ngay c6 thé bi link & ban luén.

® Quy tic vang tranh ban

Nguyén téc don gian: "hanh x nhw business that, dang quang cao cho nguwdi that". Moi thi
lam cho c6 vé dang ngo — tai khoan fake, content vi pham, hanh vi bat thwong — déu la tin hiéu

dé Meta flag. Cham ma chéc > nhanh & bi ban.

Bai tap Chuong 2

Danh dau trong 10 viéc & trang tride: cai nao ban da lam / chwa lam. CHUA bat ads dén khi du
tick — dac biét #2, #3, #4 (BM verify, domain verify, Pixel+CAPI).
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Nhip Al CHUONG 3 - NEN MONG TECHNICAL

CHUONG 03

BM, Page, Pixel, CAPI — nén méng

03

4 thir k§ thuat bat budc — setup sai = ads "mu", khong thoat learning phase.

| ] Business Manager (BM)

BM la "td chinh" chra tat ca: Page, ad account, pixel, audience, employees. Nguwdi méi hay dung ca nhan

chay ads — sai. Lubn chay qua BM.

Tao BM tai business.facebook.com. Verify business véi gidy phép kinh doanh néu c6 (tang trust
V@i Meta).

a Thém Page, ad account, domain (verify), Instagram (néu cé). Phan quyén cho team r6é rang.

| )] Page Facebook

Page chuyén nghiép: anh dai dién, cover, mo ta day du, cé vai bai dang organic. Page méi tinh +

chay ads luén = dang ngo.

a Verified Page (tick xanh) khong bat budc nhung ting trust & CTR.
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Nhip AI CHUONG 3 - NEN MONG TECHNICAL

| El Pixel — Browser tracking

Pixel la doan code JavaScript cai vao website — track hanh vi user (view, add cart, purchase). Bat budc

cho moi conversion campaign.

Tao Pixel trong BM > Events Manager. M6i domain 1 Pixel. Cai qua Google Tag Manager hoac
trire ti€p vao header.

Setup Standard Events: PageView, ViewContent, AddToCart, InitiateCheckout, Purchase. Dat
dung trng event & dlng trang.

Test Events trong Events Manager — bam thir trén site, xem event c6 fire khong. Bgi =7 ngay sau

cai dé verify hoat dong dang.
Conversion APl (CAPI) — bat budc 2026

i\ KHONG CO CAPI = MAT 20-40% TRACKING

Sau iOS 14.5, Pixel browser-side mat nhiéu di¥ liéu (user opt-out tracking, ad blocker, cookie
restrictions). CAPI glti event server-to-server tir website clia ban - Meta. Bu vao phan mat. Hau 2024,
CAPI khéng phai "nice to have" — gan nhw bat budc.

Setup CAPI: Shopify c6 san integration, WordPress ding PixelYourSite Pro, custom code dung

Meta Conversion API directly. Test event matching & Events Manager.

Event Match Quality cao = Al hi€u khach t6t hon. C8 gang pass thém email, phone, name (da
hash) qua CAPI dé match score cao.

| Aggregated Event Measurement (AEM)

Meta gi¢i han 8 conversion events per domain hau iOS 14.5. Ban can priority héa 8 cai quan trong nhat
— vd: Purchase > AddToCart > ViewContent > Lead >... Vao Events Manager > Aggregated Event

Measurement dé config.

Bai tap Chuong 3

Audit setup hién tai ctia ban: (1) BM da verify chwa? (2) Domain da verify? (3) Pixel cai ding & test
events sach? (4) CAPI da setup? (5) AEM da prioritize 8 events? Day la nén méng — sai 1 cho la

gay ca hé thong.
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Nhip AI CHUONG 4 - ADVANTAGE+ VS MANUAL

CHUONG 04

Advantage+ vs Manual — chon

structure

Quyét dinh I&n nhat khi setup campaign — chon sai = scale khong duorc.

| 3 loai campaign chinh 2026

Advantage+ Sales Campaign (ASC) CHO E-COMMERCE

Campaign Al tir ddng cho e-com. Khéng c6 "ad sets" — tat ca creative & campaign level. Al ti chia: new
customer / existing customer, audience, placement.

Manh nhat v&i shop online c6 catalog. Can pixel data du (~50 purchases/tuan) dé hiéu qua.

Manual Sales/Lead Campaign CHO NGU' Ol MOl / NICHE

Truyén théng: campaign - ad set (chon audience, placement, budget) — ads. Kiém soat chi tiét hon
ASC.

Phu hop khi: data it, ngan sach nhé, nganh niche can audience riéng, lead-gen B2B.

Engagement / Traffic / Awareness CHO TOP FUNNEL

T6i wu cho view, like, click, reach — khdng phai conversion. Phu hop brand awareness, content
marketing.

CPC ré nhwng ROI khé do. Birng dung dé "th(r cho biét" san pham cé ban dwoc khong.

| Cau tric tai khoan 2026 — hop nhat, khéng fragment

N&m 2020: 10-20 ad set, mdi cai nhdm 1 interest. NAm 2026: 2-3 ad set, mdi cai budget cao, audience
rong. Ly do: Meta can =50 events/tuan per ad set dé thoat learning. Chia nhé = khong ad set nao du

data.
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Nhip AI CHUONG 4 - ADVANTAGE+ VS MANUAL

| Khi nao dung céi nao?

Tinh hudng Nén chon

Shop online, >50 purchase/tuan, ngan sach Advantage+ Sales Campaign (ASC)

>20tr/thang

M@&i chay, duéi 20 conversion/tuan Manual Sales (broad audience + Advantage+ Audience)
Lead-gen B2B / dich vu Manual Lead Generation

Brand awareness san pham mai Engagement / Reach campaign

Retargeting khach cli Manual v&i Custom Audience (visitors, customer list)
Test creative angles ma@i Manual véi 1 ad set duy nhét, broad audience

| Advantage+ Audience — cach dung dung

Nam 2026, Advantage+ Audience la default. Ban van nhap detailed targeting, nhuwng Meta xem |a "goi y"
dé Al tim audience tot nhat — khong phai rule cirng.

B&t dau broad: chi chon location + age range co ban + ngén ngtr. D& Advantage+ Audience tuw

tim.
a Thém 3-5 interest "suggestion" dé Al c6 hint ban dau. Birng chon 20 interest — nhiéu signal.

Customer list (Custom Audience) la input manh nhat. Upload khach that - Meta hoc pattern —

mé& réng.

® Quy tic 2-3 ad set

V&i ngan sach binh thuwong (5-50tr/thang), téi da 2-3 ad set/campaign 1a di. M6i ad set nén c6
>500k-1tr/ngay dé hoc. Néu ban dang c6 10 ad set v&i 200k/ngay mdi cai — hop nhét ngay, hiéu
qua sé tang.

Bai tap Chuwong 4

Theo bang & trang truéc, chon loai campaign phu hop véi business cla ban. Ghi ro: (a) loai

campaign, (b) s6 ad set, (c) budget méi ad set. Day la blueprint setup.

NhipAl - Huéng dan Facebook Ads tir A dén Z 1



Nhip Al CHUONG 5 - CREATIVE 2026

CHUONG 05 ,0

5
Creative — vii khi quan trong nhat

2026

"Creative is the new targeting" — khi Al lam tat ca viéc targeting, creative quyét dinh

win-lose.

| Creative t6t 2026 trong thé nao?

UGC organic-style vwot agency polished 40%. Nguoi dung skip ads "dep nhw quang cao".

Video bang iPhone, canh that, ngudi that — blend vao feed t6t hon.

Hook 3 gidy dau quyét dinh 80% két qua. Cau hdi gay to mo, sdn pham-séc, problem statement

manh. Blrng intro cham rai.

Vertical (9:16) la chuan 2026: Reels, Stories chiém phan I&n impression. Quay doc, khdng

landscape.

° Sound-off design: 80% nguwdi xem tat ti€ng. Caption to, text overlay, visual storytelling — dirng

phu thuéc audio.

a Pa dang angle, khéng repeat: mdi creative test 1 angle khac — van de, loi ich, social proof,
demo, before-after.

Volume creative can thiét 2026

i\ SO LUQNG CREATIVE PA TANG GAP POI
N&m 2022: 5-10 creative/campaign la di. Nam 2026, Meta khuyén nghi 15-50+ active creative dé Al

optimize t6t. Ly do: Al test & loai nhanh hon, creative fatigue dén trong 2-3 tuan. Account nhé creative it
= Al khong c6 gi dé t6i wu.
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CHUONG 5 - CREATIVE 2026

u triic 1 video ads chuyén doi cao

HOOK 3s: Cau hdi/séc/problem. "Ban c6 biét...", "3 sai lam khi...", "T6i da thr 5 loai X, day la céi

duy nhét...".

VAN BE 5-7s: Khuéch dai néi dau khan gia dang gap. Bong cam.

GIAI PHAP 15-25s: San pham giai quyét thé nao. Demo cu thé, wu/nhwoc that.
SOCIAL PROOF 5-8s: SO luvong khach, review that, két qua that.

CTA 3-5s: "Mua ngay", "Inbox dwoc tw van", gia wu dai néu co.

ng Al tao creative — ding cach

: @000 O
c D> 2

» PROMPT MAU — SCRIPT VIDEO ADS

Viét 5 kich ban video ads 30-45 gidy cho [san pham] gid [X] ban cho [doi tuong] & VN.

MOi script khac nhau vé angle: (1) problem-solution, (2) demo truc quan,

(3) before/after, (4) social proof + review, (5) FOMO/gi&i han.

Cad truc: HOOK 3s + body + CTA. Tiéng Viét tuw nhién. Khdéng phéng dai sai su that,
tranh tlr khdéa trigger ban (khéi 100%, than ky, kiém tién déy.

ADVANTAGE+ CREATIVE — KICH HOAT
Trong ad level, bat Advantage+ Creative — Meta tw generate variation tlr assets ban cung cép (crop
anh, doi headline, thém music). Trung binh tang hiéu qua 14% theo Meta. Upload >3-5 anh/video g6c dé

Al c6 nguyén liéu.

® Refresh creative — 2-3 tuin/lan

Frequency >3 = creative fatigue (cing nguwdi thay qua nhiéu). Performance béat dau drop.

Solution: thay 30-50% creative dang chay mdi 2-3 tuan. Birng c6 "t6i wu audience" khi van dé that

la creative cq.

Bai tap Chuong 5

Tao 5 creative theo 5 angle khac nhau (dung prompt Al). Quay/edit theo cau tric 5 buwéc. Upload

& bat Advantage+ Creative.
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Nhip AI CHUONG 6 - PO LUONG & SCALE

CHUONG 06

bo lwong, optimize & scale

Poc s6 ding + scale c6 nguyén tic — day la phan phan biét amateur vs pro.

| 6 chi s8 dang theo dbi

Chi s6 Y nghia & mitc tot 2026

CTR (link click) % nguoi thay ads roi click link. Tét: >1.5% feed, >2% Reels.

CPC Chi phi méi click. So benchmark nganh. VN thwdng 2-15k/click cho B2C.
CPM Chi phi 1000 impression. Cao = audience dat / creative chwa hap dan.
Conversion Rate % nguoi click - mua. Phu thudc landing page chinh. T6t: >2-3%.

CPA Chi phi 1 conversion. So véi gia tri conversion cua ban.

ROAS Doanh thu / chi phi. T6t: 3-5x cho e-com VN, cao hon cho dich vu.

i\ ATTRIBUTION META BAO CAO "THAP HON THUC TE"

Hau iOS 14.5, Meta bao cdo ROAS thuong thap hon thwce té 20-40% — vi khong track dwoc hét. Doi
chiéu v&i revenue that trong shop/website dé c6 "true ROAS". Birng tat campaign chi vi Meta bao ROAS

<1 néu shop thuc té dang tang don.

Learning Phase — hiéu dé khong pha

Méi ad set can =50 optimization events/tuan dé thoat learning. Conversion phai di — dé la ly

do hgp nhét ad set.

a Trong learning, CPA cao hon 20-50%. Binh thwd'ng — dirng panic, dgi qua learning roi danh gia.

Pai gi cling reset learning: budget >20%, audience, creative thém/bdt, optimization event. Han

ché thay déi tuan dau.
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Nhip AI CHUONG 6 - PO LUONG & SCALE

| Scale dung cach — khdng pha learning

Sai lam phd bién: thdy ad set t6t — nhan budget x3 - CPAtang vot — tat. Day la vi scale qua nhanh pha

Learning Phase.
Tang budget cham: t6i da +20% moi 3-4 ngay. Khéng nhay x2-x3.

Horizontal scale: nhan ban (duplicate) ad set winner sang campaign mé&i, audience hoi khac.

Hiéu qua & khong phé ad set gbc.
Poi qua weekend trude khi quyét dinh scale. Cudi tuan performance khac — dirng panic Thir 7.

° Khi scale, theo do6i sat: CPM, CTR, CPA. Néu CPM tang & CTR gidm - audience saturation —

can creative méi hoac audience méi.
| Routine optimize hang tuan (45 phut)
10 phut: check spend / conversions / ROAS overall — c6 alarm nao khéng?
a 15 phut: creative report — cai nao fatigue (frequency >3, CTR drop), cai nao winner.
10 phut: launch 2-3 creative m@i thay cho cai fatigue.

° 10 phit: ghi 1 hypothesis cho tuan sau (vd: "thr angle 'before/after' nhiéu hon"). Test cé chién

lvoc, khéng random.

® Quy tic 1 thay déi/tuan

Pa&i 5 thir cuing ltc — khéng biét cai nao anh hwdng. M6i tuan ddi 1 thi chinh (creative hoac
audience hoac bidding). Bogi 7-10 ngay danh gia. Tich Iliy bai hoc cé hé thong, khdng "fiddle" cam

xuc.
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Nhip AI CHUONG 7 - SAI LAM & LO TRINH

CHUONG 07

10 sai lam & 16 trinh 90 ngay

Canh bao pho bién nhat + ké hoach thuc té 3 thang dau.

| 10 sai Iam "dét tién" phé bién

Chia qua nhiéu ad set (10-20 cai) vé&i budget nhé. Khdng cai nao thoat learning. #1 sai lam
2026.

e

Khong setup CAPI. Mat 20-40% tracking, Al hoc sai, két qua té.

Da4i setting mdi ngay. Reset learning lién tuc, khdng bao gitr thoat.

Creative it & cii. 3 creative chay 2 thang — fatigue nang, CPA tang dan.

Target qua hep. Interest hep + age hep + location hep = audience <100k, khéng scale duwoc.
Scale x2-x3 ngan sach dot ngét. Pha Learning, CPA tang vot.

Tin Meta bao ROAS <1 la that bai. Khong cross-check v&i revenue that.

Landing page té. Tai cham, khéng match ads. Click vao - bounce, khéng mua.

Vi pham policy khdng cd y. Claim quéa da, before/after sai chuan - flag - ban.

il Khong retarget khach warm. Chay cold cho ai cling giobng — bé phi "fruit" gan nhat.

| L6 trinh 90 nhgay cho ngw®i méi

Giai doan Muc tiéu & viéc lam

Théang 1 Setup an toan: BM, Page, Pixel, CAPI, domain verify. 1 campaign Manual nho,
broad audience. Tao 5 creative dau.

Théang 2 Cé data conversion. Thém Retargeting (custom audience). Tao 10-15 creative da
angle. Bat dau test creative.

Théang 3 Pl data - can nhac ASC (néu e-com). Scale winner. Refresh creative mdi 2 tuan.

Déanh gia & lap ké hoach quy sau.
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Nhip Al LOI KET

HOAN THANH

Facebook Ads 2026 — game cua

creative & signal

Ban vira di qua 7 chwong — tlr hi€u thay doi 2026, setup an toan tranh ban, BM/Pixel/CAPI, Advantage+
vs Manual, creative, do lwdng & scale, dén sai lam pho bién. Facebook Ads khéng con la game tinh chinh

targeting — la game cho Al input chat lwgng & lam creative gioi.

| Bon diéu c6t 16i mang theo

U Setup an toan trud'c i@ Hop nhat, khong fragment

BM verify + Pixel + CAPI + tranh ban. 2-3 ad set v@&i budget cao > 15 ad set nhé.

E& Creative la chién trwong 1] Poc s6 co nguyeén tac

15-50+ creative, UGC organic, refresh 2 tuan. Hiéu Learning Phase, scale cham, true ROAS.

Nam 2020 thang nho targeting tinh vi. Nam 2026 thang nho creative gioi &
signal sach. Pau tw ding cho.

NhipAl

Chiic ban ROAS cao & tai khoan an toan! ./

Tai liéu dwoc NhipAl bién soan dé chia sé mién phi cho cong dong.
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